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Abstract:

Globalization has increased the
interdependence of national economies that
are involved mainly on customers, producers
and suppliers and governments in different
markets, the global marketing reverse
Corporations that sale and distribution
products and services in many countries all
over the world, and is associated with
governments to reduce trade and investment
barriers, all this leads increased foreign
competition in the local markets of many
countries; for many years it was thought that
the globalization of marketing activities,
resulting from the convergence of tastes
across the border, was the result of very large
multinational companies, and that use their
advantages in economies of scale, this
research paper answer about the importance
of global marketing in the globalization of
marketing activities for the economic
Corporation.

Key words: global marketing, international
markets, globalization, internationalization,
export.
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